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Release Guide

This document provides instructions for how to use the new features in the 2023.6
release, grouped by module. Remember to install & test in your test system before
Production.

UP

These are the most important takeaways / impactful changes that you need to pay attention to:

If you are upgrading to 23.6 from a version PRIOR TO 23.5, starting with version
2023.5, we are supporting ACH and additional payment options through our
NavigaPay gateway. A quick update of the credit card interface may be required
depending on the processor. Please submit a support ticket in Salesforce to let
us know you are upgrading so we can confirm the settings are updated to
prevent any issues with taking credit cards.

There were a couple of reports of banks not showing up on the payment
screen after upgrading. If this happens to you, try going to Setup - System
Tables Setup - Bank Setup and just selecting the bank and resaving it.

There is a new workflow option for Inserts / Preprints. The older workflow will
still be supported, to ease the transition, but we think many of you will want to
take advantage of this new workflow. See below for details

There are a couple new Group Security Changes in both Advertising and CRM
modules which you should probably check out and set accordingly.

When accessing campaign information from Campaign Inquiry or from the A/R
side of the system, in previous releases user was taken to an informational
campaign screen which was not editable by any user. This screen was outdated
and was a relic from the "Classic" Naviga ad system. Going forward, in Digital
First systems, these order links will take user to the main campaign entry screen.
You may want to visit group security for any user who should not have edit
permissions on campaigns to ensure that permissions are set up accordingly so
that those users continue to only have read only access. See below for more
details and screenshots.
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In Previous versions, the booking wizard allowed the user to select a package
and then manually add additional product lines on the same booking group.
That caused some pricing issues, and has been taken away going forward. If a
user wishes to book a package AND book additional lines, they will need to do
the additional lines separately from the package. It can still be on the same
campaign, but must be done in either a separate booking wizard group, or full
line entry.

Advertising Module

New workflow option for Inserts/Preprints H

In 2023.6 there is a new option for setting up, pricing, and managing preprints,
which allows for varying page types with page counts, weights and spoilage. It
isn't required that you implement this workflow - if you do not set up the following
you will still be able to use preprints the old way, though we do think this way will
be appealing to many of you.

Prerequisite Setup

Size Codes

Setup - Advertising Setup - Size Setup. Size Codes are not a new concept for
this release, but there is a new field on the size code setup. For any sizes that are to
be used in the new Inserts workflow, the flag "For Preprints" should be set to yes.
In addition, only dimension types of Inches, Millimeters, Centimeters, or Points
should be used on these, since the digital dimensions wouldn't be relevant.
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F____ | I —

foszcooesnes x|
¥, Size Code Dimension Type For Print
PP_STANDARD Inches .
- Size Description Width (X-Dimension) For Preprints Il
| standard Preprint 10.0000 O e
Line Eq. Height (Y-Dimension) e .
15.0000 e I
Sert
302
Page Types

Navigate to Setup - Advertising Setup - Page Types. Setup one or more page
types as needed for the types of inserts/preprints that you offer. Page types will
set defaults for weight and spoilage %. You may also have certain metadata
questions that need to be answered and possibly passed on to the printer to allow
them to print the insert properly.

PAGE TYPES
FOR PREPRINTS / INSERTS

Page Types

Page Type 1D STD r o New
Page Type Deseription Standard Insert

Default Size Code Standard Preprint (10%15) =
External ID ABC

Is Inactive No

Page Options Custom Fields

Page Count Default Wesght Defsult Spoalage Percent | Ohverride External (D

2 1.11 5.00 123 ]
4 2.222 2.00 456 G
& 333 5.00 XvZ =]
8 4444 500 [}
10 5.555 5,00 o
12 6566 500 Q
Add 1 New Lines |+

Cancel Delete Save

Click New to create a new Page Type
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Enter a desired ID and Description for the Page Type

Optionally, select a default size code. This can also be manually added /
changed on an order

External ID - Optional - This doesn't have a function inside of Naviga Ad, but
may be included on a feed to the printer.

Is Inactive - set this flag to yes if you no longer wish to use a Page Type

Page Options - Add as many lines as needed for the given page type. Enter the
page count for each line. These will be the valid page counts allowed when
booking an order. For each number of pages, set the default weight and default
spoilage percent. These two can be overwritten in order entry if a given insert
differs from the default. Each line can also have an override External ID, or this can
be left blank it is shares the same External ID as the Page Type itself. This is
optional and only used in external feeds.

Custom Fields - much like the metadata in classified order entry and custom forms
setup elsewhere in the system, the custom fields tab on Page Type setup allows the
system admin to set up certain questions that the order entry user can (or must)
answer before saving the order.

https://open.gitbook.com/~space/8rrajX EgsPTtIY TINjjZ/~changes/r7VRz1e75R2K fuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h... 4/67
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B MainMenu A

PinPaint Ar

PAGE TYPES

FOR PREPRINTS / INSERTS

Page Types
Page Type I 510 ™
Page Type Description Stanedand insen
Default Size Code Standard Preprint (1001%)
[External 1D

Drigntaticn Diepdevn List Selction - Mt Sibect - | L]
Allow Custom Text
Portrae Landscaps

Blead s/ Falie Prompt - - ] =]

Enter a Label / Question
Select the prompt type from the dropdown

If appropriate for the prompt type, enter validation information (used with single
line text, multi-line text, and dropdown list)

If available, based on the prompt type, select formatting from the dropdown
(used on dates, date ranges, number and number ranges)

check the required flag if the user is required to answer the question before
saving the order.

Ad Type (Preprint Types)

Navigate to Setup - Advertising Setup - Ad Types. Like Size Codes, Ad Types
are not new, but there are some new settings related to the new Inserts workflow.
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s Campaigns |

B AD TYPE SETTINGS
Ad Type ID Detault Material Approval Siatus Send to Nawviga Plan Ligting Esmviry
PP = No Ho

Ad Typs Deseription Ad Serving Platferm Discounts not Allowed Enforce Comtiguous Days
o Mo

<1t Type 1

Require Category Selection in Full Ma Agency Commission
AD TYPE SETUP L hes Soomspatlim S e ety
Production Charges (BAN) 5 Mo
2 i o Rep Commission 1
[ I T |
Coat Per Thousard - =  Rules in Full Ling Entry .
+ Add New No I3 fior Preprints

e [

NOTE: Only wae the aption below if you restrict uage of Page Types for this Ad Type l

UNASSIGNED PAGE TYPES VALID PAGE TYPES
Cost |

Standard bnsert (STEY

Speaal insert (SPC]

Click Ad New at the top of the Ad Type screen, or select an existing Ad Type to edit
with the pencil icon. Each ad type for the new workflow should include the
following:

* Ad Type ID
* Ad Type Description
* G/L Type

* Line Type (not actually relevant to these, since the rate type will be defined
elsewhere. Cost per Thousand is the default new line type - can leave it at that if
desired)

* |s for Preprints flag - set this to Yes. This is important as it is the trigger to open
the new preprint workflow screen rather than Full Line entry.

* Linked Products - Select the products which allow this Ad Type. Only required if
you restrict certain ad types to certain products. Can also select ad types
during product setup if desired.

* Page Types (Preprints/Inserts) tab - Optional - can set allowed Page Types for
this Ad Type. If none are selected, all page types will be available in order entry
for this Ad Type.

Navigate to Setup - Advertising - Insert Rating Schedules

This inserts workflow does not use the standard rate cards that other kinds of ads
use. This uses a rule-based engine that determines which price to use based on
how closely it matches one of these definitions. Insert Rating Schedules are used

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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with Size Codes flagged as "For Preprints" and Ad Types flagged as "Is for
Preprints"

Click New to create a new schedule and give it an ID and a Description.

INSERT RATING SCHEDULES
FOR PREPRINTS / INSERTS

[ e

SCHEDULE ID

Reload Hew

SCHEDULE DESCRIPTION

15 INACTIVE
Mo

After clicking "New" you can click the option to copy from another schedule if there
is a similar schedule you wish to copy and edit rather than create the new one from
scratch.

INSERT RATING SCHEDULES
FOR PREPRINTS / INSERTS

SCHEDULE 1D

NEW

Reload New Copy from another Insert Rating Schedule

MNEW SCHEDULE ID

SCHEDULE DESCRIPTION

IS INACTIVE
Mo

There is an inactive flag as well in case you wish to no longer use it at some point in
the future.

In the Basic Settings section:
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Basic Settings

PRICE TYPE
Quantity Based CPM x

START DATE

Sunday, October 1, 2023 [
VALID THRU DATE

Tuesday, December 31, 2030 [
PRIORITY CODE

Select the Price Type to be used. Options include Quantity based CPM, Quantity
Based, or Flat Rate.

Optional - Enter a Start Date and Valid through date to limit when this rate can be
used.

Priority Code - The appropriate schedule is chosen by the system based on the
number of matching qualifiers. For example, there might be multiple schedules
that could potentially be used in order entry. One schedule might match on just
one qualifier, and another one might match several qualifiers. In the event that
two rate schedules match on the same number of qualifiers, the priority code
will determine which schedule to use.

Qualifiers

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h... 8/67
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O MainMenu  AdHome Customers  Campaigns  Production  Billing  Analysis Sewp @ 0# B O Logoant

SPECIFIC ADVERTISER

PRODUCT GROUP

= Add Productis)

CLIENT TYFE

AD TYPES)

AVAILABLE AD TYPES SELECTED AD TYPECH)
Chear

BAATCHING DAY OF WIIK

There are currently 7 attributes or qualifiers that can be checked to determine
which rate schedule to use.

Specific Advertiser - Select a specific advertiser if the advertiser has
negotiated a custom price

Page Types - Select one or more relevant page types for this rating schedule

Product Group - If applicable select a product group that this rating schedule is
valid for

Product(s) - Select one or more allowed products for this rating schedule
Client Type - Select a client type that is allowed to use this rate schedule

Ad Type(s) - Select one or more ad types that can use this rate schedule (Note
these ad types are filtered to only ad types flagged with the "Is for Preprints"
flag

Matching Days of the week - Select one or more days of the week which can
use this rating schedule.

Price Escalations

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h... 9/67
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Add Mew Escalation  Copy Escaluthons from Another Schedule  Clear all Escalations

501 1,000 50.00000
1,000 15,000 £0.00000

15000 9,999,999 TRRO000

Cancel Delete Save

For each Rate Schedule, you can have one or more sets of prices that can be used,
based on the number of pages (which also links to weight based on Page Type
Setup) and number if inserts. These prices will be flat prices, per insert prices, or

per thousand prices based on the Price Type selected in the Basic Settings section.

Select Add New Escalation or click the pencil icon to edit an existing one
Click the red x in the right column to delete an escalation

Alternatively, Click copy escalations from another schedule to save some time
and copy and edit from a similar schedule.

Click Clear All Escalations to delete the escalation grid and start over.

B ESCALATION RLULES

MAATCHING DATIS) OF WEEK Pages up t=

6 Reset Griel

Add New Excalation  Copy Escalations from Ancther 8¢ oy o0g 1,000,000
1.001.000 15.000.000
15007000 5,999.999.000

0O 0 O 0 9 O 0

Add 1 New Lines = +

Cancel Hpply Cancel Delete Save

Click Save to save the changes

End User Experience

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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An end user booking an order with this new workflow will begin on the Line Items
tab and select a Product and an Ad Type, as they normally would for a full line entry
order. The Ad Type, if it is one that is flagged in setup as being for Preprints, will
trigger the new workflow rather than traditional full line entry

CAMPAICN LINES

Campaign 1D 14192 2 2 Impert Start Date 11/1,/2023

Advertiser Found Guys Brewing Company End Date: 12/31/2023

Client Type Exira Accounts (EXT) Gress Amsunt 3,000.00
[Brand Fourd Guys Brewing Company Commission Amount [als a]
Agency Net Amount 3,000.00
Status Confirmed-Riddy 1o Bill Estimated Tax S00.00
Incentives Status Estimated Total 3,600.00
Adcellerant Propesal ID [} Currency Local Currency
Adcellerant Budget .00

Tha 5t iy M ! oo
Booking Wizard Quick Line Entry 8 S Cy TP Full Line Entry Send a Confirmation

Pregrint Type 1

Advertising Orders

Selected Lineds) Options Numbers in the Grid

Cheek Incentives Display Eftamnatid bl Amounts

The Insert / Preprint Booking workflow window will open and several tabs can be
seen across the top, similar to the Booking Wizard for Classified:

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h... 11/67
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{ [ INSERT / PRE-PRINT BOOKING

i Zaone Selection Insert Details Crvermuns Adjustments Price 8 Book
|
Product First / Primary |ssue Date
1 The Star Q& Daily Mewspaper (QA1) = Sunday. Movember 19, 2023 e
'oad Type Additional (Perpetual) |ssue Date(s)
Preprint Type 1 b Add Dates Clear All
Page Typa

Monday. November 20, 2023

Standard Insert i Tuesday. Movember 21, 2023

Section

Pasitian

Mext

Product Selection

Product and Ad Type are filled in based on what was selected in the prior screen,
though it can be changed here if desired.

Page Type must be filled in as it is what drives page counts, weights, spoilage,
metadata questions and possible the rates on later screens.

Sections and positions are optional, and section could potentially drive rate
selection later if setup as such.

First / Primary Issue Date is when the printing and billing will be done, and all
pricing will be based on that date.

Additional (perpetual) Issue dates are not going be relevant for all inserts. If itis a

flyer for instance where the insert itself changes each week, those would only have
a single issue date. If a campaign for flyers needed multiple dates, there can be

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h... 12/67
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multiple lines on a campaign, each with their own issue date. You can also copy the
original line and modify the date. The Perpetual Issue dates are used when the
printing of the insert is all done up front for the first drop, but then extra copies are
saved for future drop dates when the insert will be delivered. The important thing
to understand here is that all the printing and billing happens on the first date.

Zone Selection

From there the user clicks "next" to select Zones.

1 INSERT f PRE-FRINT BOOKING ~ u |
Product Selection Insert Datails Cverruns Adjustments Price & Book

s —
Tetal Selected Distribition
: |

Use Grid to Select Zones Use Map to Select Zones

Zone Group

== Mo Records --

Previous et

Several different methods are available for selecting Zones

User Selects Zones from Grid
User imports the desired Zones.

User Selects Zones from Map

Selecting Zones from the Grid

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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This will be familiar if you are already booking inserts using Zones in the other
workflow. There is a breadcrumb trail at the top to jump up to higher levels once
the user begins drilling down. This is a view from the highest level grouping
(Philadelphia Metro in my system)

B INSERT / PRE-PRINT BOOKING

o O ZONE SELECTION
B Top of the Tree
Tot Total Selection 246,628 15,585 67,985 163,058

Selected Zone

m 332797 = 1354003 W 163058
Bhilly City -
illy 38281 1,608,752 154,898 .
T
Import Selections Apply

Based on the blue squares, user can see that some HD routes were selected
(HD=Home Delivery in my system, these names are configurable in Zone Dimension
Setup), some SC routes were selected, and All of the Retail Outlets were selected in
the Zone Group "Outer Suburbs" In the Philly City Group, nothing was selected for
this order.

Drilling down into Outer Suburbs additional Zones and/or Zone Groups can be seen

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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31 INSERT / PRE-PRINT BOOKING

] O ZOME SELECTION

| ] ﬂTcp of the Tree Philadelphia petro Outer Suburbs

Tet Total Selection 245628 15,585 67,985 163,058
clipgack 14731 60,012 B 6548 o
E Morristovm 23,223 90,439 m 11355
18041 - East Greemville 1302 5424 ] 652 .T
l: 18054 - Green Lane 1.027 4278 u 565
. 2,524 4,350 | | 1.234
5 18074 - Perkiomenville 1,559 3773 ] 763
E 18076 - Red H 639 2662 0
c 18564 m 37 W 13512 . FVE
158 | 3,685 W 15800 | 1833
180 | 412 B 1,720 | 227
190 u A B 35652 | | 3.850
12003 - Ardmare 3,380 13,770 | 1653
2542 10,357 H 130
120 5,784 23565 B 257
19012 - Cheltenhan 1,600 7337 | a0
19025 - Dresher 1457 5834 ] 545
Import Selections Apply

Once all selections are made, the user can click apply to save and close the
window, or for additional selections in higher groups, user can select desired group
in the breadcrumb trail at the top.

After clicking apply, the user returns to the Zone Selection tab and can see the
selected Zones, and their counts for each date selected on the Product Selection
tab.

Importing Zones

Using the same grid view from above, instead of selecting zones from the boxes as
shown from example 1, the user can also import the selections. Select "Import
Selections" button at the bottom of the screen

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h... 15/67
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[ INSERT / PRE-PRINT BOOKING

B ZONE SELECTION
||
N Top of the Tree

Tot | Total Selection 6,138 1] 0 6,138

B el 5¢ Retail
e = i

0 IMPORT SELECTIONS X

E Select the following Zones Unselect the following Zones |
Paste o enter a list of Zone |05 below Paste or enter a list of Zone 105 below
Pt 19426
Cr 19430
Pt 19001
(a ] 19002
oF 19003
Cc 19004
o 19422
us ct 19405
= 19012
pi Cl' 19426
d )
g = 4
ok
|— t
Ce |
Vis e Dimensions te Affect Dimensiens to Affect \
| CEEED R B e |
Dr Bt
& Close Apply :
tiv af
kirs Park 472 2163 260 .
Import Selections Apply

User can copy and paste from excel, text file, or just manually type in Zone ID's.
These can be a list, like shown in the screenshot above, or it could be comma
separated. | would use the select, to select only certain zone ID's, and select one
or more dimensions to select. To use the deselect, | might select an entire Zone
group in the previous screen, but then list just a handful of exceptions in this list to
exclude only a few from the overall group.

Click Apply to save the selections and only the selected Zones will be displayed

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h... 16/67
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Pro

0 ZOME SELECTION

B # Top of the Tree

Tot Total Selection

Click apply again to return to the Zone Selection tab

Use Map to select Zones

The final option is to select zones from a map with a radius of available zones from
the customer's address. On the Zone tab, the user selects the button "Use Map to
Select Zones" and a google map will appear

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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Selected Zone

19025 - Dresher

19027 - Elkins Park

2023.6

182,467

32,024

23223

1302

1,027

2524

1,559

639

3,729

3665

412

1,457

arz

90,439

544

4,278

9,350

5775

2,662

13812

16,800

1,720

35653

13,770

10,357

23,565

7337

5934

2,163

Impart Selections

15,259

Fetail

11,355

632

563

1,234

1,653

2511

260

Apply
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i ' . e
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Honay Brook Al Prussia Mesting | "= Sl & =)
Google = ! Conshohocken S 2 —.
~ wyboard shortouty - Map dts TR0 Googlt Terma Feport @ map emer
[ 324 W Main 5t Lansdale, PA 154485 L5A ] A0.243674 -T5.207447 .00 ans
Primary Address Latitude Longitude Radius (mi) Radius (lom)

Get Postal Codes

Fl Postal Code l | State/Regio | l . . 5C . l Distance . [ ]

1 19446 Prirary Address us Pa MoRtgomeny Lansdale 0.59 mi
19440 Primary Address us P& Montgomery  Hatfield 441 1838 243 242 mi
15454 Primary Address us P& Montgomiry  North Wales TS24 30657 3679 248 mi

B 1ge32 Primary Address us P& Bucks Line Lexington 105 388 51 354 mi |
18964 Primary Address us A Montgomery  Souderton 3720 13812 1823 419 mi

| 18914 Primary Address us = Bucks Chalfont 5055 23,169 2,780 &.95 mi

§ 19455 Primary Address us P Montgomery  Morth Wales 232 mi
18915 Primary Address us P& Montgomery  Colmar 2,60 mi .

16,854 69 864 8576
Cancel Use Selected Zones

The customer's address will be displayed, though user can override that with a
different address.

The default radius is 5 miles, but that can also be overridden by the user to have a
larger or smaller area.

User selects Get postal codes to get all the postal codes in the radius area. Any
postal codes which match a defined Zone in the Product Setup will be pre-selected
in the list. (this uses geo-coding, so on product setup one must get lat/long coding
for the zones).

Finally, user selects the yes/no flags for the desired Zone Dimensions (HD, SC, and
Retail in my sample system setup)

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h... 18/67
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User clicks Use Selected Zones to save selection and return to the Zone Selection

screen with the selected Zones displayed.

5 INSERT / PRE-FPRINT BOOKING

Total Selected Distribition
. 182,457

Product Selection

Usze Grid to Select Zones Usze Map to Select Zones

Adjustments

Price & Book

Zone Group

Philadelphia Metro — Outer Suburbs — Bucks County —
13914 - Chalfent — 19 November 2023

Philadelphia Metro — Outer Suburbs — Bucks County —
18832 - Line Lexington — 18 November 2023
Philadelphia Metro — Outer Suburbs — Mentgemery
County — 18964 - Souderton — 19 November 2023
Philadelphia Metro — Outer Suburbs — Mantgamery

¥ County — 19440 - Hatfield — 19 November 2023
Philadelphia Metro — Outer Suburbs — Mantgomery

] County — 19446 - Lansdale — 19 November 2023

Philadelphia Metro — Outer Suburbs — Mentgemery

County — 19454 - North Wales — 19 Movember 2023

16,854

0

Presious Mext I

Note the blank Column above in the Zone List. This is the space where a different

version number can be added for each Zone.

In the example above perhaps

Montgomery county zones get version A of the insert and in Bucks County Version

B gets delivered.

Click next to proceed to the Inset Details

Insert Details

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...

19/67



8/8/24,1:21 PM 2023.6

1 INSERT / PRE-PRINT BOOKING

Product Selection Zone Salection Orverruns Adjustments Price & Book
|
Fages Total Weight Speoilage Percent Total Distribition
2 = 1111 5.00 16,654
Size Code Speilage Oty Base Print Qty (before Owverruns)
Standard Preprint (10:x15) " 843 17.697
res e [ e |
Orientation -
Bleed Ne
Previous Mext

Pages - select desired number of pages for the insert. Available numbers here
will be based on the Page Type setup

Total Weight - this will default based on the pages selected and the page type
setup. Can be overridden by the user

Spoilage Percent - again will default from the Page Type and # of Pages
selected, but can be overridden by the user.

Total Distribution - not editable - this is the quantity from the Zone selection on
the previous step

Size Code - Default based on the Page Type Setup. Can be overridden by the
user to another size code. Only Size Codes flagged as being Insert/Preprint Size
codes will be in the dropdown. May be further filtered by Size Codes allowed on
the product.

Spoilage Qty - Calculated field equal to the Total Distribution * Default Spoilage
% - can be overridden

Base Print Qty - Equal to the Total distribution plus the Spoilage

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  20/67
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Optional Metadata fields - if custom fields were configured on the page setup,
they will be displayed here, and the user can answer the questions

Click next to continue to overruns

Overruns

This optional tab is used if there are any overruns requested on on the order.
These overruns may or may not be charged to the client, but will affect the total
quantity needed from the printer

1 INSERT / PRE-PRINT BOOKING

Product Selection Zone Selection nsert Datails m Adjustments Price & Book
Add an Overrun

-- Mo Records --

Description

B2 OVERRUN

Extra Store Copies

Ad Type Prirt Quantity
Liner Cost per Something * 500

Rate Price
3.00000 1.500,00

Delivery-to Address

123 Main 5t
Lansdale, PA 12345

Cancel oK

Previous Neut

There is no rate setup in the background for overruns. The user simply types in the
information based on the agreed upon price with the client. Overruns will create
additional line items on the order, so Ad Type is important, to properly charge for it
and have it map to the correct G/L. the Ad Type drop down will only display CPM,
FF, or CPU line types.

A CPU ad type will calculate the Price by multiplying Qty * Rate

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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A CPM ad type will calculate the Price as Qty * Rate / 1000

A FF Ad type will disregard the Qty in the price calculation and the Price will equal
the rate

Click ok and select next to enter adjustments (if applicable)

Adjustments

B INSERT / PRE-PRINT BOOKING

Product Selection Zone Selaction Insert Details Cvarruns Adjustments Price & Book

3] Dascriplicn Type [ Value f Percent 100 0.00000 %)
.|
1 %25 Surcharge for X2 Amount * 25,00 1.00 Q00000 <]
I % Adjustment Parcent Q.00 |
% Adjustment Amount 00
Group % Adjustment Percent - -10.00
i & Some new Drscount Amount - -10.00 1
Upcharge Percent . 1000
r
[}
i
Add 1 New Line T £
Frevious Mext

Enter one or more adjustment codes as necessary (optional) and click next

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  22/67
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1 INSERT / PRE-PRINT BOOKING

Product Selection Zone Selection Insert Details Cvetruns

3 D Description

| 3 - Adjustrment

a

' I
& n

Price and Book

Most of the fields on this final screen are read only. Only the Billing Quantity can be
edited here. There is a "Price it out" button at the top to re-calculate the price.
Generally this isn't needed, but is there in case there is a price change that didn't
automatically calculate upon opening this screen. There is a "Show Rate Selection"
button as well which will display which rate was chosen and why (See Insert Rating
Schedules for info on how we determine what rate to charge).

1 INSERT / PRE-PRINT BOOKING

Product Selection Zone Selection Insert Details Cherruns Adjustments Price & Boolk

Price it aut Show Rate Selection
Publication Tetal Print Quantity Eilling Quantity Tetal Qverrunis)
| The Star QA Daily Mewspaper (QAT) 18197 18,197 1,500.00
| Ad Type (PrePrint Type) Total Distribution Cty Quantity Type Subtotal
Preprint Type 1 (PP1} 16,854 Distribution Quantity, CPM 1.000.84 I
Page Type Spoilage Oty Base Rate Post-Rate Adjustments
! | Standard Insert (STD) 843 40,000 0.00 b
Page Count Owverrunis) Oty Rate Adjustments Total Price
2 500 15.000 2.500.84
Teotal Weight (in ounces) Effective Rate
1111 55000

Frevious Fimish

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  23/67
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Click Finish to save the order,

One order line will be created for the Primary Issue and any Perpetual Issue dates
set on the Product Selection tab (again with all the revenue being tied to that
Primary issue date), and one order line will be created for EACH Overrun line.

Post Billing user experience

Once the line has been invoiced, the user experience will differ slightly. The order
will still open up in this wizard-like workflow, but the user will see that the order has
already been billed and limited information will be editable at this point. Nothing
that affects pricing will be editable.

Product Selection Tab - nothing on this page is editable after billing has started.
User can click on the link in the red bar at the top to view the associated invoice. (or
it is also available on the campaign Invoices and Payments node, as always)

1 INSERT f PRE-PRINT BOOKING

ATTENTION: Billing has started. Click here to view the associated Invaice(s).

Zone Selection Insert Details Cverruns Adpustments Price & Book
|
b Product First / Primary Issua Date
i The Star Q& Daily Newspaper (QA1) = Sunday. December 17, 2023
Ad Type Additional (Perpetual) Issue Datels)
b preprint Type 2 i Add Dates Clear All
Page Type
Standard Insert i
B Section
F Pasition

Zone Selection Tab - nothing on this page is editable after billing has started.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  24/67
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1 INSERT / PRE-FRINT BOOKING

ATTENTION: Billing has started, Click here to view the associated Invoice(s).

Product Selection Insert Dretails Crvermuns. Adjustments Price & Book

I
Tetal Selected Distrikition
334,176

Use Grid te Select Zones Use Map to Select Zones

Philadelphia Metro — Outer Suburbs — Bucks County —

5 53 189 I,
18914 - Chatfont — 17 December 2023 055 1% el
Philadelphia Metre = Quter Suburbs = Bucks C =
Levittown — 19054 - Levittown — 17 December 4185 1743 o
Philadelphia Metre — Outer Suburbs — Bucks County — 3342 13024 0
wn — 19055 - Levittown — 17 December 2023 o :
phia Metrg = Outer Suburbs = Bucks County = R
wn — 19056 - Levithown — 17 December 2023 4181 15456 o
Philadelphia Metre — Cuter Suburbs — Bucks County — - =
e 4 4842 17,191 0
Levittown — 19057 - Levitbown — 17 December 2023 i *
21,405 87,207 2,780
Previous Mext

Insert Details Tab - This page allows editing of the weight and the metadata.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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3 INSERT / PRE-PRINT BOOKING

ATTENTION: Billing has started. Click here to view the associated Invoice(s).

Product Sekection Zond Selction Cvrrung Adjustrmants Price & Book

Pages Total Weight Spoilage Percent Total Distribition
8 ¥ 4444 5.00 334178
1
Size Code Spoilage Gty Base Print Gty (before Overruns)
|
Standard Preprint (1015) o 16,709 350.885
I ™ R
Orientation Portrait -
! Bleed Mo

| Prewvicus Mt

Overruns Tab - on the overruns tab, no new overruns can be added and within an
overrun, only the description and delivery address can be edited after billing.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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2 INSERT f PRE-FRINT BOOKING

ATTENTION: Billing has started. Click here to view the associated Invoice(s).

Product Selection Zone Selection Insert Details m Adjustments Price & Eook

Add an Overrun

’ NS Overrun 21 5,000 35.00000 175.00

8 123 Main 5t

i Lansdale Pa 19446 ™ OVERRUM
Description I
Chegrrun #1

Iz "
Ad Type Print Quantity

r Inserts = 5.000

I Rate Price
35.00000 175.00

Delivery-to Address

123 Main St
Lamzdale PA 15446

Cancel OK

el
5,000 35.00000 175.00

Adjustments Tab - Nothing on the adjustments tab can be edited post-billing. If
adjustments are needed after billing, Post-Billing adjustment tickets should be the
workflow used to request an adjustment.

Price and Book Tab - Nothing on this tab is editable after billing. User can click on

the Show Rate Selection button to see what rate was selected (and if there were
other possible matching rates that were not selected.)

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  27/67
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3 INSERT / PRE-PRINT BOOKING

ATTENTION: Billing has started. Click here to view the associated Imvaice(sk

Product Selection Zone Selection Inzert Dretails Overruns Adjustments Price & Book

Price it out Show Rate Selection
| Publication Total Print Quantity Billing Quantity Total Overrunis)
| The Star QA Daily Newspaper (QA1) 355,885 350,885 175.00
Ad Type (PrePrint Type) Total Distribution Qty Quantity Type Subtotal
Preprint Type 2 (PP2)) 334,176 Distribution Quantity, TP 24911.95
Page Type Spoilage Gty Base Rate Post-Rate Adjustments
[ Standard Insert (STD)) 16,709 70.000 0.00
Page Count Overrun(s) Gty Rate Adjustments Tatal Price
8 5.000 0.000 25.086.95
Tetal Weight (in ounces) Effective Rate
4444 70.000

dupvete Filter for easier GAM GeoTarget searching E‘i

There is a new dropdown field in the geotargeting field on campaign entry

= GEOGRAPHY

e, = Ty F 3 Delete
-- Mo Ricords --
Bulk Entry STATE = |kars Includa = *

Degcriptson
= DEVICE CATEGORIES Ak .
= BROWSERS .
Kansas
: OPERATING SYSTEMS e S = s .
= BROWSER LANGUAGE = items 1-2 out of 2 .

Selecting what you are searching on in the dropdown will filter the list to better
match what you are looking for and cut out some extra matches

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  28/67
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= GEOGRAPHY

Description Hierarchy
-- No Records --
Bulk Entry * | kansas

Description

:: DEVICE CATEGORIES Arkansas -
United States — Arkanias

:: BROWSERS [STATE]
Arkansas County

= OPERATING SYSTEMS ;l;';jf::._ilé! — Arkangas — Arkanzas County

:: BROWSER LANGUAGE Arkansas City
United STATes = KANLAE = Aricaniad City
[

:: DEVICE CAPABILITIES

Arkansas State University

United States — Arkcanids — Arkaniss Suate Unssersity

:: DEVICE MANUFACTURERS [NEIGHBORHOOD]
Kansas
»: BANDWIDTH United States — Winois — Kanzas
[CITY]
:: MOBILE CARRIERS Kansas
United States — Kansas
[STATE] .
:: DOMAIN TARGETING

_ = tems 1-11 out of 11 '

Options include filtering on City, State, Province, Country and more

:: GEOGRAPHY

Descrniption
-- Mo Records --
Bulk Entry | [
COUMTRY -
:: DEVICE CATE( PROVINCE
CITY
: BROWSERS coumnTyY
REGIOM

 OPERATING S | .. -\ .0 0RHOOD

DEPARTMENT
STATE
:: DEVICE CAPA| AIRPORT

MUMICIPALITY

:: BROWSER LA

GOVERMORATE
CAMNTOM

:: MOBILE CARF FPOSTAL_CODE
TERRITORY
:: DOMAIN TAR EREFECTURE -

| ¢

:: BANDWIDTH

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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New GAM Campaign Name Format Option & Prefix

Navigate to Setup - Admin - Ad Server Integration Setup and then select he
Connection Setup node.

=" Ad Senser Integration

o . N - 5 marated Value for
Data entered must be in CSV - Comma Separated Value format
Settings CAMPAIGN NAME FORMAT

=t Cross Reference Tables

[Advertiser Name] | [Campaign Description] | [Campaign |D]

Advertsers [Campaign Description] - (Naviga Ad: [Campaign ID])
Agencies [Advertiser Name] - [Campaign Description] - [Start Date] - [Campaign ID] - [Product Group]
Traffickers | [Advertiser Name] | [Campaign Description] | [Campaign |:]|

There is a new option in the dropdown for the Campaign name to be the Advertiser
Name | Campaign Description | Campaign ID. This can optionally be coupled with a
new setting on the Product Group Setup to add a Prefix in front.

Previous versions had a prefix and suffix that could be added to the advertiser
name, and now 23.6 also allows a prefix onto the GAM Campaign Name.

Advertiser Prefix

automatically creating a new Advertiser or Agency, this option will use this field to prefix the name used in Gk
Advertiser Suffix
automatically creating a new Advertiser or Agency, this option will use this field as a suffix for the name used in GAM. You can use a wildcard of (MAME_ID) and it will use the Maviga Mame ID

Campaign Name Prefix

As an example, | have selected the new Campaign Name Format option in my GAM
Setup and in Product Group setup, | have put the following:

Campaign Name Prefix MNAVIGA |

the system will name that campaign using this prefix and then use the Campaign Name Format at the Ad Server level.

(So that is NAVIGA (space) (pipe) (space))

| have created this campaign:

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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EDITING CAMPAIGN 1929

Campaign Setup Other Information

3~ Campaign
. i ? +
) , Campaign ID 1928 o
Line ltems Campaign Billing Type Performance Campaign ~

Materizl Management

Campaign Description Kellys Test Campaign
Campaign Budget
- Campaign Custom Data Forms Advertiser ID Litihl Ll +
Digital Serving Analysis Advertiser Name Underwater World

Fome Billiees

Based on the combination of the GAM Connection Setup and the Product Group
Setup indicted above, the example will come into GAM with the Campaign Name as
follows:

NAVIGA | Underwater World | Kellys Test Campaign | 1929

G/L Override by Client Type

A new column has been added in the G/L Overrides node in Product Setup

PRODUCT G/L OVERRIDES
e e

3 PRODUCT GROLP S5 TR

PRODUCT SETUP Product 5 Mg atodiy
Gl Defaits
Reidivaled G Code D000 11 1 ACCTANTS BCIn/asU
Favanue /L Cade 14100 BT ATNERTISING SALES £&
Agancy Comm. 41 Code 1401006300 3128 AGENCY COMMISSION
Coan G/l Lode

y w‘n(‘m',,m;qlrs Coat AP Code

i SECTIONS & PORTIONS

Now the G/L selected for each G/L Override can vary based on the client type of
the advertiser. To create a new GL Override, click the button "Add an Override" and
a popup window will open:

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  31/67
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PRODUCT G/L OVERRIDES

Product Setup

& FRODUCT GROUF SETUP
I PRODUCT SETUP

Product Listn

Product Details

Material Handling

Audience

GL Overrides Impaort
Tax Crverrides
=i~ PRICING RULES
Ratecards
Price Adjustments
Auto Adjustments
=i SECTIONS & POSITIONS
sections
Sections Impaort
Positions
nventony by POIton
Positions Import
Copy Sections,/Positions

= ISSUE-BASED SETUP

2023.6

O GfL TYPE OVERRIDES

oo I ~

Product K5-MavigaToday "
Client Type

G/L Defaults ~
Revenue G/L Code

Receivables G/L Code 01 000000700

Revenue G/L Code 017010001007

Agency Comm. G/L Code o1 01 000z 00| Agency Comm. G/L Code

Cost G/L Code \ )

Cost A/P Code
Cost G/L Cade

G/L Type Overrides

Add an Override

Cost AP G/L Code

#  Print Classified Local Account >
0s LOEC
Print Classified Private Party
os ART
Close Apply
Industry Code Overrides
Add an Override

G/L Type, Revenue G/L Code and Agency Commission G/L code are all required

fields.

Client Type is only necessary if you choose to use this feature.

Cost G/L and Cost A/P G/L Code are only required if you choose to put cost

information on the campaign lines and have them affect G/L mapping. (This was a

new feature in 2023.1)

Import option for Price Adjustment Setup

Navigate to Setup - Product Setup and select the new "Price Adjustments

Import" option to import Adjustment codes for products.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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2023.6

IMPORT PRICE ADJUSTMENTS

Product Setup

= PRODUCT GROUP SETUP
= PRODUCT SETUF
Product Listing
Product Details
Material Handling
Audience
Demagraphics
G/L Overrides
GL Overndes Import
Tax Owverrides
= PRICING RULES
Ratecards

Price Adjustments

Price Adjustments Import

Auto Adjustments
=i SECTIONS & POSITHONS

Sections

SACTCNS IMport

Positions

Inventory by Position

File ta Impart

Important Notes abaut the Excel Impart Template:

= Cobumns in Bold are Mandatory.
Columins highlighted in yellow must be a valid code ID in Naviga.
The fallewing codumns support Comma Separated Values (CSV):
@ Ad Type(s)
@ Section(s)
o Position(s)
Plus # Minus column accepts +, - or blank/null Blank/null represents either or both.
Type column valid options are Gross, Met or Amount.
Value accepts & positive number, negative number or blank/null (if Prompt for Value column is Yiesk
Ad Type(s) are optional but blank/null applies adjustments to all ad types.
Plan Position Code is only applicable if Naviga Plan is used.
sectionis) are optional but blank/null applies adjustments 1o all sections.
Position(s) are optional but blank/null applies adjustments 1o all positions.
Application Rule accepts ALL, FIRST or LAST. Blank/null converts 1o ALL

Deownload Template
Test Import File

Import File

Click the button to Download Template to get the excel file needed to import
adjustment codes. Fill in adjustment codes according to the following template:

Field

Product ID

Description

External ID

Allow
Description
Override

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...

Example

DEMO123

Premium
Surcharge

ABC123

Description

Alpha-Numeric field
representing the
ID for the Product

Alpha-Numeric field used to
describe the adjustment. This is
what the user will see when
selecting an adjustment in order
entry and what the customer
may see on the invoice/order
confirmation

Alpha-numeric field which
may be used in interfaces
to external systems

This is a Y/N field to
indicate if the Description
can be overwritten by a
user in order entry screen.

Required?

Yes

Yes

Optional

Optional. If
left blank an
answer of No
(unchecked)

33/67



8/8/24,1:21 PM

Field

Plus/Minus

Type

Prompt
for Value

Prompt for Qty

Value

Hide on Forms

Example

GROSS

-50

2023.6

Description

+/- field which indicates if the
adjustment should be positive
(surcharge) or negative
(discount). If left blank, the user
will be able to select a positive
or a negative adjustment in
order entry

These are hard coded options in
the system. Use the following
to indicate the correct option:
GROSS = Percent of Gross

NET = Percent of Net

AMOUNT = AMOUNT

If set to Yes (Y) the user will
be allowed to enter in a value
for the discount during order
entry. If set to No (blank or
N), the value will need to

be set in the "Value" field

Only valid if the Type

is set to AMOUNT.

If type is AMOUNT, this can be
setto Y for Yes or it can be
blank or N for No.

If Type is GROSS or NET, this
should be left blank.

If the plus/minus field is
negative, this must also
be negative. If Prompt
for Value field is Y, this
should be left blank.

Y for Yes, N or blank for No

Required?
will be
applied.

Optional

Yes

Optional

Optional

Optional, but
if Prompt for
Value is No,
this should
be filled in
with a value

Optional

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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Field

Currency

Ad Type(s)

Plan Position
Code

Section(s)

Position(s)

Example

POUND

CPCI,DCI

FIRST

NEWS,LOCAL

BP

2023.6

Description

Only use this for foreign
currencies. For amounts in
the system's default currency,
this should be left blank.

This will allow the adjustment
to only be available for certain
ad types. Leave blank to
allow for all ad types. Multiple
ad types can be entered

and comma separated

Used for Sorting in
Naviga Plan. See Price
adjustment Setup for details

This will allow the adjustment
to only be available for certain
sections. Leave blank to allow

for all sections. Multiples can be

entered and comma separated

This will allow the adjustment to
only be available for certain
sections. Leave blank to allow

for all sections. Multiples can be

entered and comma separated.
If Positions are defined within a
section according to product
setup, then the section must
also be entered on the template
for position to be accepted.

Required?

Optional, but
if used the
currency ID
from currency
setup is what
is expected
here.

Optional, but
if used, the
values
entered here
must match
the Ad Type
ID's in Ad
Type setup

Optional.
Leave blank
if not using
Naviga Plan

Optional, but
if used, the
values
entered here
must match
the section ID
in Product
Setup

Optional, but
if used, the
values
entered here
must match
the Position
ID in Product
Setup.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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Field

Override
G/L Account

Application Rule

Inactive

Example

01%002%123*
1234

LAST

2023.6

Description

This will allow the Adjustment
to be applied to a different
G/L than the revenue for

the order line. See Price
Adjustment setup for details
on using this optional field.

This is only used in Booking
Wizard order Entry and allows
for the adjustment to be applied
only to the First insertion, Last
Insertion, or All insertions. Valid
options here are FIRST, LAST,
and ALL. A Blank will assume all
insertions.

Leave blank for No. This
sets the Adjustment code

Required?

Optional,

but if used it
must match

a G/L code
defined in
the G/L setup

Optional

Optional

Once the spreadsheet is filled in with your data, save the file to your computer

or desired network location.

Click the Select button and navigate to the file location

Click test import file. The system will do a test import and will notify the user if
there are any errors in importing. If there are no errors, skip to step 8

Open saved spreadsheet and correct any errors, and resave

Remove the original uploaded file by clicking the X remove

File te Imgpart

&

Dewnload Tamplate

Teat Impart File

Impast File

co_adjustments_import TEST2 for DEV 010224.d8x

)

repeat steps 3 - 6 until all errors are resolved

Click Import File to run the actual import process.

Group Security Change

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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Disallow campaign status change from R back to Q

New flag added to disallow campaign status change from R back to Q. If you set
this option to Yes, it will prevent users in this security group from reverting
campaigns in any Reserved status to Quote status manually or through the Bulk
Update Process. You might want to consider setting this to yes if you have
integrations with downstream systems that send the ad somewhere else when the
order becomes reserved.

DISALLOW CAMPAIGN STATUS CHANGE FROM R BACK TO O

Mo

on 12 Yes will pravent users in this secunty from reverting campaigns in any Reserved status to Cuote status manually or through the Bulk Update Process

gupv,,te Restrict G/L Type in line override to codes on product

RESTRICT G/L TYPE IN LINE OVERRIDE TO CODES ON PRODUCT

In product setup, G/L Overrides can be assigned to the product which then get
used in ratecards and ultimately on line items so that the system knows what G/L to
assign during billing. Group Security dictates if this G/L Type can be overwritten at
the line item level. This new group security controls if ALL G/L Types or only G/L
Types used on the product are available to be selected (assuming the user is
allowed to override the G/L type assigned by the ratecard line). If this is setto 'no’
AND users are allowed to override the G/L Type on a line, then all G/L Types will be
displayed in the dropdown.

Fields added to several screens

Advertising Client Type and Prepay Required added to the Client overview screen:

https://open.gitbook.com/~space/8rrajX EgsPTtIY TONjjZ/~changes/r7VRz1e75R2K fuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  37/67
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UNDERWATER WORLD

Ad Production

2023.6

Accounting

Exhibition S

angd Sales

Overview MediaRadar Other Rep Access
Account ID Account Status
Account Type / Client Type Credit Limit

Customer / Local Account (LOC) §9,999,999.00

Parent Account

Website

Telephone

(215)672-4180

Sourcels)

Account Balance
135.747.00

Card(s) on File

Yes

Billing Currency

Local Currency

Account Approval Status
Approved by Kelly Smith on s
Friday, March 15, 2019 12:00 4
Pre-Payment Reguired

Map Addresses

Selected Address

495 Easton Rd

My Contacts

[265957) 4953 Easton Rd Horsham, B =

i

oF

¥, o
o &

495 Easton Rd, Horsham, P& 19044

rybody's Playground o &)

(N

iy

o

4,

“"-4:., Lukens Park

Google

Weyboard shortouts  Map data £2023 Google  Terms

Client Type added to the Invoices & Payments node on a campaign:

BILLING SUMMARY

Can

Campaign ID 14204

Advertiier Found Guys Brewing Company
I Client Type Extra Accoumts (EXT)

Bramd Round Guyl Bréwing Compasy

Rgency

Status Chadite 1- Early Pipaline (26%)

Pre-Payments

Enter a New Payment

Pay=neent Type

Deposit Date

Start Date

117352023
End Date

Gross Amount
Commission Amount
Net Amount

Est. Tax

Currency

Reference Mo

Cardd Musmiber

\iew Larger Map

r-

Produce .

+

Report & map emor

16.200.00

1.080.00

Local Cumengy

Client Type added to popup when changing the advertiser on a campaign (on a

campaign, select edit - change Advertiser to see this popup):

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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2023.6

EDITING CAMPAIGN 14204
= e
_ e e Lol ¥

Swte Beryon Brokl Code Jourtry
Carpige g P

. Cumpaige Cuscrption

4 )

Aot dtdren

et Tirpn

Ageny

e you don't see the option to change the advertiser, remember in 2023.4 this was
added to group security so a user must have permission to be able to change the
advertiser on a campaign.

Client type (ID and Description) added to the Report Customers > Advertiser
Listing

ADVERTISER LISTING

Lt of Bder T

(R, The e il ol sfertrient Wil Bive b ibvarling £4tars pbin] SGrl thim, divding duites
| | Achvertmirs sih fo Suchi § Skl RerlSny will IOT e returred n B report

ripmatcnal | Boguematibges 1 T TWEDLH 12z

100 Bt Park Road NORTH CWECASD L Booed

Prepayment Required Flag added to the Account Approval Screen:

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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ACCOUNT APPROVALS

Created by User =  Created Date From 5010008 T Crested Date Throwgh /31,2023 T Approval Status Pending Apprcreal =  Account Types Company ~ Get Duks

Two new columns has been added to the Payments tab on the Accounting screen
of the Customer account overview. This will display the Cash on Account reason
and any comment entered when applying payments.

Dpetn Irrwobons Paid Ireoices Transherred lrvoices

MoW oW oW oW oW W oW oW W

\ e

95.939.50 6512099

Advertising Home screen - Campaign Tab - added Campaign Description to the
grid here:

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h... ~ 40/67
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Brand Product Group Campagn Descnption o Date End Date

Joe's Restaurant ABC - Kelly's Co.|  Test multi-rep 1 1/31/2024  Performance R

430 Round Guys Brewing Comparny Round Guys Brewing Company  ABC - Kelly's Co. 1/31/2024  Performance Q1

Round Guys Brewing Compary  ABC - Kally's Co. 1/31/2024  Performance Q1

14398 Round Guys Brewing Company  Round Guys Brewng Company  ABC - Kelly's Ca /3172024 Performance Q1

3 Senes ABC - Kelly's Co. Performance Q1

4397 Round Guys Brewing Company  Round Guys Brewing Company  ABC - Kally's Ca. Performance Q)

Round Guys Brewing Company  ABC - Kelly's Co. Performance Q1

14204 ound Guys Brewing Company Round Guys Brewing Company  ABC - Kelly's Co. 11/5/2023 12/31/2023 Performance Q1
Joe's Restaurant ABC - Kelly's Co. 1/31,/2024 Performance Q1 23,0000
76 Compact Cars ABC - Kitlly's Co, Performance €O 6934535
Jog's Restaurant ABC - Kelly's Co Test multi-rep Performance  R1 £ 750,00
14346 Round Guys Brewing Company  Round Guys Brewing Company  ABC - Kelly's Co.]  Insert Campaign 12/31/2023  Performance €O 3992.8:
2 Round Guys Brewng Company MABC - Kelly's Co.]  test cost F1/2024 1/31/2024 Performance 15 3.148.2C
433¢ s Tim"s Brand ABC - Kelly's Co, 2/10/2023  12/31/2023  Performance O 3.800.0(
Round Guys Brewing Company  ABC - Kelly's Co.]  Frepnint / Insert with G/L 121072023 12/31/2023  Performance 13 23.087.61

Types and Adjustments
14332 Round Guys Brevwing Company Round Guys Brewing Company  ABC - Kelly's Co. 1210/2023  1/31/2024 Performance 15
s Brewing Compa Round Guys Brewng Company Demo Group 11/12/2023 12172023 Performance 15

Client Type added to the Agency field dropdown on Brand Detail screen
(Customers - Brand - Brand Maintenance):

m .-’.'_'\. A Al cin hive Soltiphe Brieeti. For kg, Advertine £o08-Cill Otakd ik BIlc dush ki Colon, DM Col, Il Aghncy Elinments bnd indutry Cateponias Mk definad o1 the Beund kvl
L - 4

Advartiver I T80 B

Advartivar Nama O O MO Amaiica, LLE

Brard ID Al = Haw
e Brand Mame

Induatry Casegery,/PiB Mistm Manfacturen - Fonegr

Al irgam Mammsg

Allow use e Portal m

Ortiser Sattings

Dafasit Dhcount % an
Advprtiting Campaiged

Agiiy =
P—— Name i

= b thib b Rémin Wl @

Ly StateRegeoe Postal Code Coumiry

Eﬁupvme Fields added to Orders by Product Report: Material Description,

Campaign Entry Date (click on Configure output tab to choose which columns to
display):

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...  41/67
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D i s bt i cheinp i it 15 Pt by Wl ciskurion

Orders by Entry Date Report Changes E{

Several great changes on the Orders by Entry Date Report:

ORDERS BY ENTRY DATE

— — a-] ~  \0 et L5
e T = S

- e | ——
_ . . : Chimr Fivan
]

e e e
Aot Oepr =ighigrg

Users (multi-select) added to the search criteria at the top of the report

Product list uses intuitive typing to filter the dropdown, making selection easier

Grouping added to the report so that user can drag and drop column headers to
the light blue bar to group data by various fields

Mup\,ote Several additional columns added to the configure output tab

Campaign Entry Date
Existing field "Entry Date" relabeled ad "Line Entry Date"

Campaign Description

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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Sort order for Classified Categories §4

In previous releases, user could drag and drop category metadata questions in
setup to set the sort order, but parent level questions were always displayed at the
top (in whatever sort order was set for the parent), and child questions would be
displayed after the parent, in whatever sort was set for the children, and they could
not be intermingled at all, and the child questions could not be asked before the
parent questions. That has now been modified and setup users can enter sort
codes at the parent (for the parent metadata) and at the child (for child metadata)
and when in use these codes will allow the metadata to flow in a logical order to the
end user, and parents and children may be intermingled together. The sortis an
alpha-numeric sort, so if you are using numbers, if you have more than 9 questions,
be sure to pad the numbers with zeros in front. For example, if you have 15
questions, you would list them 01, 02, 03...10, 11, 12, etc.

In this example, Employment is the parent, and Full Time Help is the child. Only a
single question is asked at the child level, but the desire was to present it to the
user, right after the headline and main body text:

O EDIT CATEGORY

Employment Headline/lob Title Single-Ling Taxt * Mo Validation hl T HEADLINE o

Sonccose | 01 Allew in Self-Serve

Employment Long Description Muilti-Linse Tent = ¥ LONG DESCRIPTION o
SontCose 02 Alleny in Self-Serve
Emipleyment Salary Range Humber Range ol Zero Decimals T SALARY aQ
soroda | 04 Allow in Self-Serve
Employment Salary Type Dropdown List Selectar ~ Mult-Select | T BALARNTYRE L
o) |08 Allow in Self-Serve = Allow Custoe Text
Per Hour, Per Year
Employment Benefits Dropdown List Selectsor = || EIF EENC RS T BENERITS ]
e Allow in Self-Serve w
A0 (k) Madhzal Insurance,
Pasd Vacation Flexble
Hours
Employment Ownilocal True,False Prompt = T OWNLOCAL 9
i -
SeriCode 12 Hade in Self-Serve
Employment Start Date Date r Short Format floca ™ STARTDATE o

somione | 13 Allow in Self-Serve

me Hesp Hours per week / Humber Range » Zeno Decimals = HOWRS o

o Allgw in Self-Serve

Allrass in CabaCarua

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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When presented to the end user, this then looks like this:

Salect a Package - 3 of Salect a Product

[ert il e S tha ]

Or Copy from Campaign > = and an Ad Type
m o ~ And a Rateline
| Patkage Display Hame ;:' O b o 1 THE 128 51 TR
[}

Lines. Category MetaData MNotes

[ Category Tree

Employment

Categary

Emplayment = Full Time Help

Headling/lob Title
Emploryrmant

Long Deseription

L
P Hours per week /
il Tema Haip

[ Salary Range
Em gyt
Salary Type

Benefits
Company Loge
Emplzymant

Background Color

View Package Inventary Cancal Chack Ling Inventary Cr

() Note: only internal users currently will see this new sort. Not currently in use for
Classified Self-Service Portal.

Zone Export/Import for Preprints ﬁ

Navigate to Setup - Product Setup and select the Zone Export/Import node on the
left side navigation tree. The important differences in this new import when
compared to the other existing imports is that this import is only for configuration
imports and updates. Itis NOT for importing Zone counts for the issues as there
are no quantities in this template...this is just importing for Zone Setup. Continue
to use the existing Zone Import or Zone Import by Date Range for importing the
distribution counts for issues.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  44/67
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ZONES EXPORT / IMPORT

2023.6

+ PRODUNT GROUP SETUP

=~ PRODUCT SETUP

Product Listing
Product Details
Material Handling
Audience
Demographics
G/L Overrides
GL Owerndes Import
Tax: Overmides
I PRICING RULES
Ratecards
Price Adjustments
Price Adjustments import

Auto Adjustments

File ta Impart

Important Notes about the Excel Import Template:

Test Import File
Download Template

Export Existing Data

* Al columns in bold are required to be present in the spreadsheet when imparted

If the desire is to create brand new Zones from scratch, user can start with the

"Download Template" option to download a blank template to then fill in all the

required and desired optional fields. If the desire is to update existing data, or do a

combination of updating and new zones, then the user can start by Exporting

existing data into excel, making modifications, and then importing back in.

Zone Export/Import Template

The following fields are available in this template:

Field Example
Product ID DEMO10
Zone ID 19456
VA

one L Anycity
Description

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...

Description

The ID must
match that of a
product in the
advertising system

The Zone ID

must match the
zone ID in the
advertising system

Text describing
the zone

Required?

Yes

Yes

Yes - This is what the
user selects in the Ul

- so while the import
won't fail if it is empty,
it won't be very useful if
it's blank, so DO fill it in.
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Field

Parent ID

Sort Code

Country Code

Postal Code

External
Reference

External Group

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...

Example

NE

us

19456

ABC123

ABC

2023.6

Description

The zone group /
parent ID of the zone
for the zone to be
imported and must
match the value in the
advertising system

Value by which the
zone is sorted in the
list as displayed on
menus for users.

This is the 2-digit
ISO Country Code.

5-digit zip code
for the zone.

Alpha-numeric Field
used in integration
with 3rd party.

Alpha-numeric Field
used in integration
with 3rd party

Required?

Optional, but it's a good
idea for ease of use for
the end users to have at
least one Zone Group.

Optional

Optional for the Import
- will be required for
Geocoding if intent

is to allow users to
select zones from a
map in order entry

Optional for the Import
- will be required for
Geocoding if intent

is to allow users to
select zones from a
map in order entry

Optional - If updating
existing records and
this field is blank, it will
be ignored. If it has
data in it, it will
overwrite what is
existing.

Optional - If updating
existing records and
this field is blank, it will
be ignored. If it has
data in it, it will
overwrite what is
existing.
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Field Example Description Required?
TRUE/FALSE field
Is Inactive TRUE for whether or not Optional

the Zone is Inactive.

This import has a new screen to visualize the data and confirm it prior to import.
Once the template is filled in with all the desired details, navigate to that file location
by clicking on the select button and selecting that file.

ZONES EXPORT / IMPORT

& PRODUCT GROUP SETUP

Important Motes about the Excel Import Template:
= PRODUCT SETUF
* All columns in bold are required to be present in the spreadsheet when imparted

Product Listing

Product Details

Material Handling o ot (3) {
: ndling File to Import @ zones_import_export (3)dsy =

Demographscs Test Import File

G/l Overndes
Download Template

GL Overrides Import
Tax Overrides Export Existing Data
= PRICING RULES
Ratecards

Price Adiustrnents

Then click the button Test Import File. Screen will appear with columns from the
spreadsheet and results displayed if items are new, changed or unchanged. This
gives the user a visual and a chance to go back to the spreadsheet and make
modifications if this is different than expected. For example, If | thought | was
creating 3 new Zones below, when | saw this and noticed that two of the Zones
already existed and what | was importing was different than what was already
there, | might want to look at those changed items and see what was there already
and make sure | wasn't making a mistake.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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| IMPORT TEST RESULTS |

| Total Items m Updated Items Unchanged Items |

e T T

Parent ID

15426 -

oM M0 Skippack

Qa1 12430 Sélpa::'k SKEP 1943011 12430 us ABCI23 AR

il 13404 S.I.clr.'-pa'.-'.

Cancel Import Data

If the above screen is displaying what | expected to see, then | can click the button
at the bottom of the screen to go ahead and import that data. Click Cancel to go
back to the previous screen. If there were errors that needed to be changed, click
the X to remove the file, then open it in Excel to make desired changes and re-do
the select and Test Import file process.

Edit Material Ad Headline ﬁ

Navigate to Production - Update Page Numbers in an Issue in the Advertising
Module.

The Update Page Numbers in an issue report will now display, and allow for editing,
the Ad Headline for the material. (Note that the order line must already have a
material ID to be able to add a headline to it. This CAN be auto-created when the
line is first saved if configured to do so on the product setup)

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h...  48/67


https://app.gitbook.com/s/8rrajXEgsPTtIYT9NjjZ/welcome-to-naviga-ad/release-video
https://app.gitbook.com/s/8rrajXEgsPTtIYT9NjjZ/welcome-to-naviga-ad/release-video

8/8/24,1:21 PM 2023.6

eI L Rl

Bt Chaagtn

New Merge tag added for Invoices

A new merge tag called #MODULAR_SIZE# has been added. The previous tag
(#AD_SIZES#) is still available, but that included both the name and the dimensions.
The new tag only includes the name.

Intervals for Classified Packages 4

When setting up a classified package, there has always an option to restrict to
certain days of the week and to put a quantity on the number of issues, but the
quantity would always select consecutive issues, unless issue days were restricted,
so it was difficult to do a weekly package that would run once a week on any day,
but always the same day from week to week. Now, there is an interval option on
package setup. The default upon upgrading will set this to "days" on existing
packages, since that will be the behavior it has always been, but the setup user can
select Week(s) or Month(s) instead:

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h... ~ 49/67
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Product Group ABC - Kelly's Co.

Deefault Template Standard Legal Mo Border - phg rate

Other Optional Templates Stamdard w/Barder - Package Price (STOPKG)
Valid From 9/4/2023 il

Valid Through 12/31/2025 =

Available on Classified Self- m

Service Portal

Flst Fee Package Mo

Flat Faw Amount
Prompt for Product Selection Mo

Minimum Product Selection
Allowed

Prompt for Package Multiplier Mo

In the above example, if weeks was selected, without any issue day restriction set,
the behavior will be to run the ad for 6 consecutive weeks (one issue per week)
starting from the start date of the package. The default will be the start date of the
campaign, but prior to selecting the package, the user can select a different start
date in the booking wizard. The result will be to schedule 6 insertions on the same
day of week as the start date.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf?back=false&only=yes&page=zuAFhC62Hg8as7h... ~ 50/67
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Category MetaData Create Material Adjustments Price Breakdown Book & Pay

.|

Start Date Select a Package [this wi first ciear the grig]

Sunday. January 14, 2024 i Dynamic Price Self Service - K52 (351) -
Salect a Category Tree or Select Product(s)

Legal Ads | K =+
Select a Category

Legal Ads — Bankruptcy - @

Affidavits Delete All Lines
Layout

The Star Q4 Daily Mewspaper cunday, January 14 2024 TColumn (Plan Layout) @
[T 1] Mult - £ ®
The Star Q& Daily Newspaper Sunday, January 21, 2024 TColumn (Plan Layout) [x]
s Multi-Select "
The Star Q4 Daily Newspapes Sunday, January 28, 2024 TColumn (Plan Layout) @
ol ol — o
The Star Q& Daily Mewspaper Sunday, February 4, 2024 TColumn (Plan Layout) [x]
sl e R ®
The Star Q4 Daily Newspapes Sunday, February 11, 2024 TColumn (Plan Layout] @
o MG -Salact ’ s
;e Star QA Daily Mewspaper Sunday, February 18, 2024 TColumn (Plan Layout) [x]

1

i

Nt

If 6 months was selected in the package setup, the behavior would be to run one
issue per month on the same day of month as the start date, so in the below
example it is the 14th day of the month, each month, for 6 months.

https://open.gitbook.com/~space/8rrajXEgsPTtIY TONjjZ/~changes/r7VRz1e75R2KfuuF9tN2/~gitbook/pdf ?back=false&only=yes&page=zuAFhC62Hg8as7h...
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5 BOOKING WIZARD

Product Selection Category Metalata Create Materizl Adjustments Price Breakdown Book & Pay

.|

Start Date Select a Package [mnis wil Feat clear the gria]

Sunday, January 14, 2024 = Cynamic Price Self Service - K52 (551) v ®
Select a Category Tree or Select Product(z)

Legal Ads || @ - ¥
Select a Category

Legal Ads = Bankruptcy @

Affidavits Delete All Lines

The Star QA Daily Mewspaper sunday January 14 2024 TColumn (Plan Layout) [x]
Al — 14
The Star QA Daily Newspaper wednesday, February 14, 2024 TCelurmn (Plan Layout) 2
a1 Lt 7

The Star QA Daily Mewspaper Thursday, March 14, 2024 TColumn (Plan Layout) [x]
QA1 , . 14

The Star QA Daily Mewspaper Sunday, April 14, 2024 TColumn (Plan Layout) L]
aal Multi-Salact s

The Star QA Daily Newspaper Tuesday. May 14, 2094 TColumn (Plan Layout) L]

asl s
The Star QA Daily Newspaper Ericay, June 14, 2024 TColumn (Flan Layout) )
Qa1 B T

Mext

Change to Campaign Detail Read-only screen ﬁ

On the A/R invoice Detail, A/R Payment Detail and several other screens within the
system there was a link to the Campaign ID here:
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Comparny: H

A/R INVOICE DETAIL - e

Header Financial Summary

0

Invaice Date 192024 Financial Period 2024-01 Amount 20,000.00
Entry Date 1/5/2024 G/L Post Date Unpasted Tax 0.00
Due Date 3/8/2024 A/R Batch IGBET Balance 20.000.00

Order Details 7
| =
NET dawiga Product Group

| gi =

«= Mo Records Retumed -

Other Details
PO. Mumber / Ref. 2023 plan ads Discount Amount
Discount Date 1/9/2024
Contended Amount

Recommended for Refund Mo

Contended Date Recommended Refund

Contended Reason Mathod
Recommended By

This link would take the user to a read only screen with details about that order,
which looked like this:
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Advertiser: Hoover USA [100168]

PERFORMANCE CAMPAIGN DETAIL

Campaign ID 1586 Local Currency
Campaign Desc. 2023 plan ads Campaign Amount 208, 000.00

A Commission 0.00
Advertiser Hoover USA gency

Met Amount 208,000.00
Brand Hoover USA

Tax Amount 0.00
Agency
Product Group Naviga Product Group

Product Details ‘

Campaign Details Rev. by Product Rev. by Period Rev. by G/L Type Journal Entries Current Reps Original Reps ‘

[ oo procion corecs

573['!9', HOowar navigademaotest2 + hoover@gmail.com

| B8 =

Confirmation Mo. Created By Date Created Emailed To m

== No Records ==

User Defined Fields

Confirmation Comments Invaice Comments Internal Notes 3

This screen was outdated and didn't give the users access to actually DO anything
with the campaign, which could be frustrating for many users.

Going forward, that link to the order will now direct users to the campaign itself
rather than a summary of the campaign details. Users who have permission, will
then be able to make edits and users without permission will only be able to view
the campaign and not make any changes. The exception to this will be for
cancelled campaigns. If you attempt to open a cancelled campaign, user will be
redirected to older campaign details screen.

For any sites that were previously managing campaign permissions by simply
hiding the menu options to edit a campaign or create a new campaign, you will
want to visit the Advertising Group Security settings for those user groups and
ensure that you set up some group security to prevent those users from editing
campaigns. If they shouldn't edit ANY campaign, | would recommend ensuring that
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the Status setting #5 - "Restrict Order Status Available to Members of this Group"
has all the statuses in the left column (not-allowed). In addition, visit the section
Campaign Header Security and remove appropriate permissions from there as
well...this part restricts the edit permissions on the campaign header screen
dropdown (top right of the screen).

CRM Module

Group Security Change §

New Flag in Opportunities which will allow for a single opportunity to cross multiple
product groups, and when the proposal is auto-generated, there will be multiple
proposals/campaigns created - split by the primary product group on product
setup.

ALLOW MULTIPLE GROUPS WHEN AUTO-GENERATING PROPOSALS

Mo

To use this feature, set the above to "yes" and then create an opportunity and link
products from different product groups:

ddd a Package = % AddsPrehect;  The Star Dady Newspapens = *

From there, click the button to auto-create a new proposal
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l Proposals & Campaigns

Add New Proposal / Campaign Auto Generate New Proposal / Campaign
Use for .
Reporting

Quick entry screen will open and allow for any modifications to dates, prices, etc

before checking inventory and booking:

202504908 - 1663 1/2 Page Business Sectic ™ 1/1/2024 NR 00,00
Pyl Full . Businegss Runaol = Mult T CHECK INWEM TORY R TV AT
Full color
4, 600000
VIEW PRODUCT INFORMATION
RASDIARD RATH
€ The Star Daily ] 136 172 Page Mews Section = 171,2024 MR = 1 2,600.00 2,600.00
::“\:E‘Pﬂ‘ Run Of Section ™ ti-Salact CHECK INWENTORY ARV RATE
2.600.00

VIEY OUCT INFOR: L
VIEW PRODUCT INFORMATION mAsiCARD RATL

Two proposals will be auto-generated for this campaign, one for each product
group:

Progeonale & Campaigna.

Add New Propodal [ Campaign Baite Genevabe Mew Proposal | Campalgn

Link s Existing Propaaal [ Campalgn: = Lin

With the new group security flag set to "no", the opportunity would behave like it
did in older versions and all products would need to be in the same product group
and they would be booked onto a single campaign. The default behavior upon
upgrade will be for this flag to NOT be set and the system will continue to behave
as it did in prior releases.

Accounts Receivable Module
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List of Imported Payments

Minor makeover on the List of Imported Payments. Navigate to Payments - List of
Payments - List of Imported Payments. Note that the Company ID has been
added as a new column and there is now a row of filters at the top of the columns.

LIST OF IMPORTED A/R PAYMENTS

3 Paymants
Ligt of Payene v Impart ID 132 = Get Payments
4
Imported Payments

List of impored Paymments »

444,00

Option to require an address to approve accounts g

There is a new setting on the A/R header (A/R Module - Setup - Admin > A/R
System Setup, then navigate to Client Defaults Section. If the following is set to
yes, the account will not be allowed to be approved if the address or phone number
missing on the account.

ADDRESS 1S REQUIRED FOR APPROVAL OF ACCOUNTS

Mo

() Note - based on CRM System Settings (CRM Module - Setup - CRM System
Settings) it may or may not be required for the CRM user to enter in the address at the
time of account creation.

Based on Address Settings on Country Setup (Ad and A/R Modules - Setup >
Shared Tables Setup - Address Setup), an address may or may not require State
and/or Post Codes
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If the address and/or phone number is missing, on the Approve Pending Accounts
screen the approving user will be stopped from approving accounts if the address
is missing:

ACCOUNT APPROVALS

Erewted by e

This same setting will also apply to manual approval of the account in Name
Maintenance and also if user's group security permits the user to approve accounts
during campaign entry.

Logo for Receipt

Receipt templates can now be setup to include the logo from the bank.
To Setup:

Add the bank's logo to the Advertising invoice logos
Navigate to Setup - System Tables Setup - Invoice Form Logos
Enter ID, Description, and upload file
Click + to add to logos and click save.
Link the new logo to the bank setup
Navigate to Setup - System Tables Setup - Bank Setup

Select the desired bank
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Select the new logo from the logo dropdown

Bamk il b

3 A — or #BANK_NAME# (Name of the
Bay o ation.
Inn_ i I

Logo will be displayed on the Receipt:

- -y

J B GENERATE EMAIL / PDF
3

Decument Template
Payment Receipt with Bank Details ol I
'I B/ Ua-vE|EE= i E . g0-C-
ABC ) PAYMENT
COMPANY y RECEIPT
payer information payment detail
ACoDUnt Mo 255112
Aee Today's Date 20 Dec 2023
Cust MNams Joe's Restaurant
omerHEm Chack No 3621.CC
S
,.:,y Check Date
/ Check from Bank
FAMERI
RANECF AMERICA Faymen! Dale 1272002023
Bank Nama BANK AMERICA - NavPay: Payway Eogl
Crédil Card (Auth
b Payment Method 532023122014395534721
I Payment Entered By  Kelly Smith (USER KSMITH)

Payment Amourit 905912

Local Payment Amount NINE THOUSAND NINETY NINE AND
in Yords TWELVE

imasmirar naid

Cancel Download (HTML) Download (PDF)  Email (HTML)  Email (PDF)

dupvote Credit Stop Report - Credit Rating added
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The screen for Adding/Removing Clients from Credit Stop will now also display the
customer's credit rating:

Bping Virshosd Chami Sebnciion e ypen Crodt Coriradin Sinky swct Babancen T are et o = - -

—

Navigate to Credit Control or Accounts Receivable Module - Credit Control >
Add/Remove customers from Credit Stop or a user who is an A/R Manager can
also access this report by clicking the Add/Remove Clients from Credit Stop button
from the navigation bar in the credit control module

Do Not Send Statement Option §4

There is now an option on Customer Maintenance to generate a statement, but not
to actually send a statement

Statement Details

Delivery Methed Print -
Print & Email
T T - e—
Starbucks Buck Williams Email & (%]

[ Do NOT Send Statement ]

Starbucks o New Contact +
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Navigate to Customers - Advertiser / Agency Maintenance in the Advertising
module or Customers - Name/Address Maintenance and then select the A/R
Setup node. In the Credit Info section, if the Generate Statements flag is set to yes,
then the customer will have a statement generated. In previous releases, the
options were to Print, Email, or Print & Email. There is now a 4th option to not send
the statement. This will create a separate batch for these, with the delivery method
set to Do Not Send. If using an external printing company to print & mail
statements, this allows for these statements to be segregated and not sent out for
delivery. The statement will still be generated, and will be accessible as needed for
manual sending from the customer record.

A ManMenu  Customens  Iwoies  Credn Control  Poyments  Siements  Reporteg  Setup

A/R STATEMENT BATCHES

Select From Dute L - Gat Bachas

Selwct To Dute

Selected Batches

Dy i ORI Pt ] o it ot 10 O by Wl b

Statement Contacts for Agencies 4

A request came in to allow different contact people at an agency to receive
statements for different advertiser accounts served by that agency. This new
feature is only relevant if using the statement parameter to Separate Statements by
Advertiser:
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e

Exclude Cash on Account for Pre-Payments m Print message if balance is between 0-30 days

Exclude Disputed Invoices Mo WE LOVE YOU THANK YOU FOR YOUR BEUSINESS

Exclude Cash on Account if no Invaice Type No Print message if balance is betwesn 31-60 days

Suppress Display of Credits No Thank You For Your Business

Suppress Display of Payment Informatian Mo Prbt: s If balanca la bstwsar £1-00 duys

Include Service Charges m Thank You For Your Prompt Payment of Past Due Balances

Display the Full Pay Amount on Partial Payments m Print reasrags H balance I betaveen 51120 dur

Conselidate Statements to Parent Company No WATEHVOLR KA

Saparsie Bislarmenis ky Compeny m Print message if balance is over 120 days
Ihpumsmmmu oy Advertiver IILI WE KNOW WHERE YOU LIVE

Balance Forward Suppress Detail [0 ves |

Sort Option Bill-10 Mame -

If the above is set to yes, then in Customer Maintenance, on the A/R Setup node of
the ADVERTISER record, different contacts can be setup for the different
advertiser/agency relationships.

As an example, let's take This BMW Account, which is served by Ogilvy and also by

JWT. Below is the BMW Advertiser account:

Statement Details

Delivery Method Print

: Hg sncy
--

BMW of North  Jeremy

3+ gm
America, LLC Stout vigademotest3+bmw@gmail.com

fﬂ%!gr& jz:lgger Mavigaagencydemo@gmail.com & [x}
. i 212
#h"g;ltesrm J‘;?!ESDH Marketing 333- navigademotest3+JWT@gmail.com & [}
P 4444
BMW of North America, LLC - New Contact +

What the above is showing is that any invoices which get billed directly to BMW,
then the statement contact will be Jeremy Stout. Any invoices using Ogilvy, the
statement will go to Jennifer Jones at Ogilvy and any invoices using JWT will be
sent to Claire Jacobson. There is a read-only checkmark which gives the user a
visual indicating that it is an agency contact (displayed only after save).
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The AGENCY account (Ogilvy), on the A/R Setup node looks like this in our
example:

Statement Details

Delivery Method Print
Ogilvy & Mather Accounts Payable
Qgilvy & Mather - Mew Contact +

As mentioned above, agency contacts listed on the advertiser account will only
receive a statement for the advertiser when the "Separate Invoices by Advertiser"
flag is set on statement preferences. Otherwise a single statement will be sent to
the contact person(s) set up on the AGENCY account.

Suppose then | run a batch of statements as follows....

Statement 1D Cushe m w
3900 LLC Print 143,221.43 =
39017 Ogilvy & Mather / Home Depot Corporatior Print 104,720.00 o
20027 jilvy 8 Mather / BMW of North America Print 239,252.96 5
39037 gilvy & Mather / Walnut Meadows Print 12,723.50 =
25047 Jilvy & Mather / Audi UK Pound print 575.08 =)
500,492.97

In the example month, there were orders for BMW of North America which were
billed directly. These, if | click on the pdf icon, | will see the bill-to as Jeremy as

expected:
bill-1a F
BMW of North Amarics, LLC '
ATTH: Jerermy Stout

The statement for Ogilvy / BMW, if | click on the PDF icon, | see the bill-to as
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Jennifer:

bill-to

Ogiivy & Mathar

ATTM: Jarmifer Jonss
120 MADISON AENUE
EW YORK, NY 10017

UMITED STATES

And the other three Ogilvy clients from above will be billed to their respective
contacts at Ogilvy, which in this case were just the A/P department, because there
was not an Agency Contact listed in the statement section on those Advertiser
account maintenance screens:

bill-to

Ogilvy & Mathar

ATTH: Accounls Panyabie
320 MADISON AVEMUE
NEW YORK, MY 10017

UMITED STATES

If you choose to not set up agency contacts on the Advertiser's A/R Setup,
Statement Details section, and/or if you choose to not split statements by
Advertisers, then statements will continue to work as they always have with
Statements going to the statement contact on the Agency's Customer Maintenance
screen.

Statement Contacts used for Collection Letters H

In prior releases, the Collection letters would be sent to only the first contact
person in the Statement Details section. That has now been changed to send to all
Contacts in the Statement Details section. So in this example here where two
contact people both get the statement, going forward these same two people will
get the Collection letters too.
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Statement Details
Delivery Method Print
Agen y
Underw 15
" ater Ed Guckin Manager __3,2 A demo@gmail.com
World 5556 -
Underwater Tim Assistant 215 855-8522 uwwdemo+Tim@gmail.com &‘ Q
World Macrone =
Underwater World v New Contact +

Advertiser Portal

Mark Inactive/Delete Profiles 4

Navigate to Advertising Module - Setup - Admin - Portal Setup - Portal Setup.
OR Navigate to System Settings Module - Client Portal Access - Portal Setup.
Both menus direct user to the same screen.

Two new functions are now available in the Advertiser Portal setup: Inactive flag at
the top in Profile Selection section & delete button at the bottom of the screen.

For any profile that you no longer wish to use you may mark it as inactive:
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CLIENT PORTAL SETUP

PROFILE SELECTION
The Client Portal system can be run under one or more profiles. A profile 15 2 satup of rules that can represent different websites or properties. For instance, if you have Website
A and Website B, and want to offer a different Self-Service portal for each, you could create a Profile A and B.

PROFILE 1D

SH -
Create a New Profile

PROFILE DESCRIFTION

SH - Shirley

PRODUCT GROUP FILTER
Mature Pubs and Digital (NATS) =

This option will filter Orders, Invaices, Specials etc to only display those in the selected product group(s) set here. This will be used in the order proposal link to
determine the logo and profile used in the URL
COMPANY

An inactive profile can be reactivated by deselecting the flag and saving the setup.
If the Profile perhaps was created in error, or you are certain you no longer wish to

use it, the profile can also be deleted by scrolling to the bottom of the page and
clicking delete:

Reset | Delete I Save

A deleted profile will be gone for good, so be certain that you no longer need it
before deleting it.

® ﬂuwote A couple years ago, we introduced the idea of a Customer Enhancement
Portal, where you all get to add feature requests, look at feature requests submitted by
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others, add comments, and vote on things you would like to see us implement in the
system. Items that were voted up in the Enhancement Portal will have this check mark
next to the feature in the release guide. In 2023 alone, over 60 items from the
Enhancement Portal were implemented in Naviga Ad. Keep those ideas coming and
be sure to vote up good ideas from others!

H Click on the Video Icon in the heading to be directed to the release video page.
Topics that were included in the release video will display this icon. Use Ctrl-click
(Cmd-click on mac) to open in a new tab and not lose your place in the release guide.

MNavigayﬂ In 2023 we introduced a new learning subscription program called
NavigaYou. Part of that program are some custom development hours. Any new
features that were part of someone's NavigaYou will be highlighted as such with this
icon. See WEBINAR for more info on NavigaYou
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